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1. State whether the following statements are
True or False : 1x3=5

(@) Digital advertising is declining in
popularity compared to traditional print
advertising.

(b) Public relations and advertising serve

the same purpose and use identical
strategies.
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(2 )

() Advertising campaigns often use
emotional appeals to influence
consumer decisions.

(d) Public relations specialists often. work
with influencers to promote a brand
image. -

(e) Internal communicatioh, such as

company newsletters, is not considered
a part of public relations.

2. What do you undérsfand by the following
terms? \ 2x3=6

(@) Digital advertising
(b) Press conference
(c) Traditional media

3. Write explanatory notes on the following
(any three) : 5x3=15
(a) Role of Apex Bodies in Advertising

(b) Key factors that have contributed to the
growth of public relations in India

(¢) Importance of audience segmentation
in advertising

(d) AAAI and its objectives
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2+5=7
S. Answer any  two from the following
questions - ‘ 10x2=20
(a)

(b) Discuss how PR Organisations handle

negative publicity, What are | the
Primary functions of 5 PR organization?

3+7=10

(00 What are the different types of
advertisement? Discuss the role of
advertising in society. S+5=10
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